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General  Aims 
  This chapter is designed to introduce the Factors that affect the 
supply and demand and help students learn a number of technical 
and general word used in handmade carpets texts, and promote their 
comprehension in these texts. 

After carefully reading this chapter, you are expected to:

1  Define the meaning of the words presented at the beginning of this chapter.

2  Talk about Factors that affect the supply and demand of the carpet.

3  Talk about Quality of carpets affect.

4  Talk about Creativity, advertising affect.

5  Do Exercises 8 -1 Vocabulary Exercises. (A, B, C)

6  Do Exercises 8-2 Answer the Questions. (A, B, C)

  chapter 8

 Supply & Demand 

Behavioral Objectives
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A: Words Definitions and Exemplifications

affect                 v.

make a difference to / influence, change

science and technology affect our live .

supply               n.

an amount of something that is availableto be used / provide

The company supply the healthy food.

demand             n.
 the ability and need or desire to buy goods and services / request, want

There is a huge demand for job and home.

evaluated          v.

to judge how good, useful, or successful something is / put a price on, 
estimate

Our teacher is evaluating our math skills.

defects               n.

something that causes weakness or failure / weak point

All the cars are tested for defects before they leave the factory.

  Vocabulary Help
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marketing         n.

 the activity of deciding how to advertise a product, etc. / business methods

The reason their cars soldso well was that they had a good marketing 
strategy.

exhibitions        n.

a public showing of works of art, held in an art gallery or museum or at a 
trade fair show

 Have you seen the International carpet exhibition yet?

competition         n.

 when people  or organization is trying to win  or be more successful than 
someone else / contes

There are a lot of competition between computer companies.

B: Find the meaning of the words from Dictionary.

affect
competition
demand
evaluated
exhibitions
marketing
supply
defects
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  part one: Reading

“Iran is one of the oldest producers of hand-woven carpets ”

  Iranian handmade carpets are the best in their quality, variety, color and 
design in world markets. At present, many beautiful Persian carpets are kept 
in well-known museums around the world.

  Factors that affect the supply and demand of the carpet:

Quality 

  Quality of all kinds of handicrafts, especially carpets are very important. 
Quality of carpets needs to be evaluated in many parts. These evaluations 
include examining the location of carpet texture, color, design, type of 
materials, row number, dyeing of raw materials, defects, dimensions, 
customer tastes and market price. All these  factors affect the price of carpet.
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  Creativity (New idea)

 By using of traditional and modern methods can get new ideas and improve 
production process.

Communication and advertising

  Advertising resources such as brochures and catalogs provide better 
information about carpet. So interesting advertising encourages people to 
buy carpets.

Marketing

  Marketing means searching for the most suitable part of the market. Market 
is the place where better and more successful presence can meet the needs 
of that sector of the market. In the market one can use the most complete 
information from available resources at the same time.

  Competition and proper supply 

  Competition and proper supply are two important parts in evaluation. In 
competition the knowledge of the producer must always be up to date. They  
should be aware of the need of the community and provide the needs of the 
community with high quality. Producers will be able to show their products 
at the some international hand-woven carpets exhibitions.

  Now a day technology is growing vary fast. Using transportation technology, 
electronic – business for example setting up an active website will improve 
business.
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Exercises 8.1

A: Match the words in column A with their definition in column B.

 B A     
providedemand

contestexhibition

wantevaluated

showmarketing

estimatecompetition

business methodssupply

weak pointdefects

B: Fill in the blanks with  the correct forms of the words given 
below.
  

demand      evaluated      supplyexhibition         competition         marketing     

1  Quality of carpets needs to be …………… in many parts.

2  In …………… the knowledge of the producer must always be up to date.

3  ………………..  means searching for the most suitable part of the market.

4  Producers will be able to show their products at the some international 
hand-woven carpets ………….. .  

5    Quality of carpets affect the……….. and …………… of the carpet.

Reading Comperhension

  part two: Vocabulary Exercise
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C: Read the passage and fill the blanks with  the correct words.

1   Competition  and  …………….  are two important parts in evaluation.

2  …………… resources such as brochures and catalogs provide better information 
about carpet.

3  ………….. is the place where better and more successful presence can meet the 
needs of that sector of the market.

4  Producer  should  be …………… of the need of the ………………. and  provide  
the needs of the community with high quality .

5  Using transportation technology…………………….. for example  setting up an 
active website will improve  business.

6  Iranian handmade carpets are the best in their ………….., variety, colour and design 
in world markets.

Exercises 8.1 

A: Read the passage and answer the questions.

1  What do the evaluations include? 

2  Why the quality of carpets should be evaluated?
   
3  How we can encourages people to buy carpets?

4  What are important to know a bout marketing ?

5  Is it important to show our in public and why?

6  Will technology improve  business?

7  What dose marketing  mean?

  part three: Answer the questions



172

Using traditional and modern 
methods can get new ideas and 
improve production process.

Competition  and  proper supply  
are two important parts in evaluation. 

In the market one can use the most 
simpel information from unavailable

 resources at the same time.

 
All factors of the evaluations  do not 

affect the price ofcarpet. 
     

B: True and  False

1  Quality of carpets do not need to be evaluated in many parts.  
                           
2  Interesting advertising encourages people to buy carpets.  
                                       
3  One can use complete information from available resources at the same 
time.
           
4  Advertising resources such as brochures and catalogs provide better 
information about carpet.   

D:Yes or No

       1     2     3     4      
T

F
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عنوان 
پودمان
فصل  

تكالیف عملكردی
)شایستگی ها(

استاندارد عملكرد
نتایج)کیفیت( 

استاندارد
)شاخص ها، داوری، 

نمره دهی(
نمره

معرفی 
و عرضه
 اطلاعات

 فنی فرش

توانایی درک مطلب 

در زمینه کیفیت و 

شناسنامه فرش

خواندن ودرک مطلب

 زبان انگلیسی در معرفی

 کیفیت و شناسنامه 

فرش، ویژگیهای فرهنگی

 و عرضه فرش دستباف 
ایران

بالاتر 
از حد 
انتظار

 خواندن صحیح، درک 
مطل ، نوشتن پاسخهای 
صحیح تمرین ها و بیان 
جملات جدید با کلمات 

آموخته شده
3

در حد 
انتظار

خواندن صحیح، درک 
مطلب و نوشتن پاسخ های 

صحیح تمرین ها
2

توانایی درک مطلب 

ویژگی های فرهنگی و

عرضه فرش

پایین تر 
از 

انتظار

 خواندن ضعیف و درک 
ناقص مطالب و عدم 

پاسخگویی صحیح به 
تمرین ها

1

نمره مستمر از 5

نمره شایستگی پودمان از 3

نمره پودمان از 20

             جدول ارزشیابی
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  در ایــن کتــاب از نظــرات و همــكاری ارزشــمند اســاتید حرفــه ای و دســت اندرکاران 
حــوزه فــرش دســتباف اســتفاده شــده اســت. ضمــن تشــكر از ایــن عزیــزان در ادامه 

ــود : ــی می ش ــان معرف ــامی ایش اس

     رحیم فروهر، مخترع و متخصص حرفه ای در تولید فرش دستباف 

    فتحعلی قشقایی فر، متخصص حرفه ای در رنگرزی و تولید فرش دستباف

    محمــد رضــا عابــد ، مدیــر عامــل شــرکت ســهامی فــرش ایــران، متخصــص در حــوزه مدیریــت 
ــازار فرش ب

    عبدالحســین قاســم نــژاد، متخصــص در زمینــه مــواد اولیــه، دار و ابــزار فــرش )مرکــز ملــی 
فــرش ایــران(

ــی  ــز مل ــرش ) مرک ــرزی ف ــه و رنگ ــواد اولی ــه م ــادر خــدم الحســینی، متخصــص در زمین     ن
ــران ( ــرش ای ف

    یاسر حنیفی، متخصص در قوانین بیمه و صدور مجوز ها )مرکز ملی فرش ایران(

ــرش  ــی ف ــگاه ها و بازاریاب ــزاری نمایش ــور برگ ــص در ام ــس زاده، متخص ــن رئی ــید حس     س
ــران( ــرش ای ــی ف ــز مل )مرک

    فرزانــه ملــکان، کارشــناس متخصــص در حــوزه الیــاف شناســی فــرش )انجمــن علمــی فــرش 
ایران(.




